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PwC Global

I
47

PwC Korea

US$41.3 billion

revenues for the fiscal
year ended 30 June 2018

250,930 people
including 11,404 partners
and 239,526 staff

158

countries

721

locations

Source : PwC Global Annual Review 2018

64,776 people
joined PwC firms around
the world in FY 2018

Financial Services

Technology
(94)

Strategy (16)

Risk & Forensic
(42)

Finance & Analytics

(97)

Operation
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Global Consulting Leader

Supply Chain Management Consulting

Services
An IDC
Market Scape Leader “PwC is seen
as the most capable of all

Manufacturing & Production firms at pri oviding afull Business Operations Consulting
Strategy Consulting spe ctrum of business Services

Kennedy consulting services on Gartner Magic

Vanguard Leader ope rations en gageme nts Z Quadrant Leader

New Market Entry
Strategy Consulting

Kennedy

Operations
Vanguard Leader

Consulting Services

AnIDC
MarketScape Leader
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Local teams with access to global network

Together, we bring more than 250 years of experience helping global Korea-based core team and technical subject matter experts, well linked
clients solve their toughest problems into

Global Supply Chain strategists network with more
than 4.500 consultants

w{- O strategy&

Formerly Booz & Company
Management @E )
Consultants Management Engineers
Unique Supply Chain Strategy, Operations and Execution wc Practical strategists and managers committed to your
service portfolio success
== Coaching oriented consulting
r- JJ approach using know-how and
ST s =W, methodology
Supply Chain Reference Model & .
SCOR . .
(360N B N Top breath and depth of consulting skills and
I S HH | proven, best team-players
AI p M G Benchmarking Tax & Custom

Broad and in-depth experience Approach
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